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Celebrating Ag Month...
Dear Reader,
Volunteerism and leadership are lived values in 
Wyoming County, NY. They show up in early mornings 
and late nights; in board rooms and barns; through 
adult and youth volunteers, community programs, 
emergency responders, and businesses built with 
purpose. Leadership here is rooted in service, often 
manifesting through volunteerism. These values keep 
Wyoming County’s agricultural community strong, 
resilient, and connected. 
Here, we grow leaders—
not just food.
Throughout Agriculture 
Month in March, these 
values were on full 
display. The celebrations 
began by honoring 
local community and 
business leaders at the 
2026 Pride of Wyoming 
County Agriculture Dinner and Awards. Highlights 
included 4-Her Ashley Youngers’ public presentation to 
the Board of Supervisors on farm safety mapping and 

the official proclamation 
of Agriculture Month. 
Local 4-Hers competed 
in the regional Dairy 
Bowl, while producers 
participated in farm safety 
training—demonstrating 
leadership across the 
community.
Maple Weekend 

celebrated Wyoming County’s distinction as New 
York State’s leading county for maple production and 
number of taps. Agricultural literacy efforts, such as 
reading to youth, continued to thrive, supported by 
FFA leadership and community partners.

Guest 
Contributors

Amanda Caughey
NYS LTAP Center, Cornell Local Roads 
Program

Caughey works through NYS LTAP 
to provide unbiased, timely and 
exceptional technical assistance and 
training to highway and public works 
departments across New York State to 
help improve the quality and safety of 
roads and streets.

Donna Mager
Master Gardener

Donna Mager enjoys outdoor 
activities including hiking and 
gardening. Wanting to learn more 
about gardening, she completed 
Cornell Cooperative Extension’s 
(CCE) Master Gardener Program. 
She continues to enjoy volunteering and participating in 
CCE’s gardening events and projects in both Wyoming 
and Genesee Counties.

Lynnell Schreiber
Wyoming County Farm Bureau 
President

Lynnell has served on the county 
board for six years. With deep 
agricultural roots, she works 
alongside her husband on their 
family dairy in Perry, NY, and enjoys 
hiking, reading, working with her daughter’s show beef 
cattle, and chasing the occasional escaped animal.

Ashley Youngers with Chairman Klein

Chairman Klein and Director Gala

Meagan and Ryan Burley

This year’s Good Neighbor Award honors everyday leadership. Megan Burley exemplifies what it means to be a good 
neighbor in agriculture: someone who notices, cares, and acts. Through Burley Berries & Blooms and The Creamery, 

Megan and her family prioritize collaboration over competition, believing agriculture is stronger 
when we support one another. Her leadership shows that community is 
built through presence, compassion, and showing up.

Leadership through advocacy and service was recognized with this year’s 
Friend of Agriculture Award, given to Buried Barrel Hard Cider. Few 
stories capture Wyoming County’s spirit better: Buried Barrel started 
beneath the soil and grew through vision, stewardship, and respect for 
the land and people. Nick and Lindsey Pankow extend their leadership 
beyond the farm gate, supporting the Farm Bureau and efforts that 

protect farmland, strengthen rural businesses, and preserve the county’s 
agricultural character.
Nominations for future Pride of Wyoming County 
Agriculture Awards come directly from our agricultural 
community. Reach out to share your suggestions by 
emailing ceg256@cornell.edu.

Lindsey and Nick PankowSincerely,

Caron E. Gala
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Commitment to Quality and Service   

Feed * Seed * Fertilizer * Farm Supplies 

- Complete feeds at competitive prices
- Customized feeds and complete nutritional feed programs
- Liquid & granular fertilizers
- Custom spraying and crop service

1830 Perry Road, North Java, NY 14113 
(800) 447-3717   (585) 535-7538 Fax:  (585) 535-0470

Please visit our website: 
www.reisdorfbros.com 
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Digging Deep
My Experience in the 

Master Gardener 
Training Program

by: Donna Mager

Last year I completed Cornell Cooperative Extension’s 
Master Gardener Training Program. The 12-week 
program was taught by a group of very knowledgeable 
educators and covered a multitude of gardening topics 
such as soils, botany, pruning, pests and diseases, turf, 
vegetable gardening and more.

If you would like more information about the Master 
Gardener Training Program, contact the Wyoming County 
Cornell Cooperative Extension office.  Here are just a few 
of the gardening principles and practices that I learned 
from the program. I applied them to my vegetable garden 
last season and was pleased with the results.

1.	 Fertile garden soil is the foundation for healthy 
plant growth. Have your soil tested. The Cooperative 
Extension office offers soil testing for a nominal 
fee. Results will provide information on the PH 
and nutrient levels of your garden soil along with 
recommendations for the type and amount of 
fertilizer to use in your garden.

2.	 Don’t overtill. Overtilling can cause soil compaction. 
Compacted soil has less pore spaces for holding 
air and water which are necessary for root and 
vegetative growth.

3.	 It is best to stay out of the garden after it has rained. 
Walking on wet soil can cause soil compaction (see 
above). In addition, touching wet leaf surfaces can 
promote the spread of plant diseases.

4.	 Water in the morning, not the evening. Watering in 
the morning will allow time for leaves to dry, thereby 
reducing the spread of pathogens.

5.	 Water deeply. Water at a rate of 1 inch per square 
foot per week. If rainfall doesn’t provide enough 
water, supplement with deep watering to encourage 
roots to grow downward where soil is more moist. 
Infrequent, shallow watering causes roots to stay 
near the soil surface. Plants then struggle during hot, 
dry conditions.

6.	 Apply 2 to 3 inches of organic mulch around plants 
and in between rows to help retain water and 
suppress weeds. Straw, grass clippings and dry 
leaves are good choices. However, do not use grass 
clippings from lawn areas that have been  treated 
with herbicides as this may inhibit the growth of your 
vegetable plants.

7.	 Avoid the use of broad spectrum insecticides. 
Gardening practices such as adequate watering, 
fertilizing and weeding can help plants stay healthy. 
Plants that are not stressed are better able to bounce 
back from moderate insect damage. Mechanical 
controls such as hand picking and destroying pests 
can be an effective form of pest control. If you must 
use an insecticide, choose one that targets the pest 
that is damaging your plants and follow all directions 
closely. Avoid using broad spectrum insecticides 
which kill not only pests, but also beneficial predator 
and pollinator insects.

8.	 For answers to your gardening questions, seek out 
research-based information websites that end in 
“.edu” or “.gov” are good resources to find current, 
research- based information. “Home remedies” and 
other gardening tips found on social media sites may 
not be accurate.

You can also contact the Wyoming County Cooperative 
Extension office with your gardening questions and for 
more information about how you can become a Master 
Gardener.
Sources for this article include: Cornell Cooperative Extension, 
Penn State Extension

Don’t forget that Cornell Cooperative 
Extension offers soil testing services! Bring 
your soil sample into our office or contact 

Don Gasiewicz by phone 

(585) 786-2251 or email drg35@cornell.edu 
for more information.

SOIL 
TESTING

mailto:drg35%40cornell.edu%20?subject=
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Rhubarb
Source: UMass Extension Agriculture and Landscape 

Program 4/12

Summarized by Don Gasiewicz

Rhubarb is a perennial crop, rich in vitamin C. It is grown 
for its leafstalks, which are used as a substitute for fruit 
in pies, sauces, and jams. The wide, upper portion of the 
leaf contains toxic substances and must not be eaten. 
A few hills (or clumps) of rhubarb can usually supply all 
that a family needs. As with other perennial crops, it 
should be planted to the side of the garden, or entirely 
separate from it, where it will not be disturbed by the 
tilling necessary for annual crops.

Planting  As soon as the soil can be worked in the 
spring, obtain pieces of a crown from a friend or buy 
roots from a nursery. MacDonald, Canada Red, Victoria 
and Valentine are good varieties for New England. 
Rhubarb can also be planted in the fall in Massachusetts.

Select a site with full sun, deep soil and good drainage, 
allowing about 9 square feet per plant. Because rhubarb 
needs a steady supply of moisture during its growing 
season, the planting site must be very well prepared: 
Dig a hole about 2 feet across and 12 to 18 inches deep 
for each plant, pilling up the topsoil and discarding any 
subsoil. Add a 6 inch layer or organic matter (compost, 
composted manure or peat moss) to the bottom of the 
holes. Mix the topsoil with an equal amount of organic 
matter, 1 pound of 10-10-10 fertilizer, and if necessary, 
line to raise the soil pH to between 5.5 and 7.0. Return 
part of the topsoil mix to the hole. Set the crown in so 
that its top is 3 to 4 inches beneath the soil surface. Firm 
the soil around the crown, and then fill the hole with the 
remaining mix.  

Harvesting  Do not harvest any leafstalks for the first 
two years after planting, but do remove and discard the 
seed stalks as they appear to prevent the plants from 
spending their energy forming seeds.

Begin harvesting in the third spring. Pick the stalks by 
pulling and not by cutting. 
Grasp a stalk near its base 
and pull it slightly to one 
side in the direction it 
grows. It will separate 
readily from the crown. 
Harvest only those stalks 
that are greater than one 
inch in diameter, and harvest for 
only 4 weeks. In future years the harvest 
can be continued for 8 to 10 weeks.  

Alternatively, a continuous harvest throughout summer and 
fall is possible on established plants. Pick a few stalks ( a 
pie’s worth or so) every couple of weeks. The plant will not 
be severely stressed by foliage loss and the gardener will not 
be stressed by having to preserve large quantities of sauce 
or jam. Watch carefully for the appearance of seed stalks, 
and remove them promptly. Otherwise, the leafstalks will 
become tough. 

Maintenance  Every fall spread a layer of organic 
matter several inches deep over each plant. Early in the 
spring, before growth starts, work about a pound of 10-
10-10 fertilizer into the soil and around each plant, being 
careful not to get close enough to the crown to injure it. 

A rhubarb bed will continue to produce for many years. If 
the plants begin to produce smaller stems after a number 
of years of life, divide and reset the plants in the late fall or 
early spring to restore vigorous growth.
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Saturday, May 16, 2026
9 AM to 12 PM

 

Location Rain or Shine at the
Agriculture & Business Center

36 Center Street, Warsaw

Join us for the 20th Annual 
Wyoming County Master Gardener 

More vendors invited for 2026

Contact CCE 
36 Center St. Suite B, Warsaw

585-786-2251
wyomingAginfo@cornell.edu

https://wyoming.cce.cornell.edu/

Garden DayGarden DayGarden Day
Plant Sale & Gardening Resource Event

Scan the QR for the order form & see what
else is for sale!

Printed forms available at the CCE office

Sale featuring blight resistant tomato varieties,
peppers, flowers and more!

Grant Writing
Advancing Forest Markets (AFM) Grant 
Program NYS DEC

Grants available to a wide range of applicants involved in 
seed collection, tree nurseries, forest management, wood 
processing, or other forest-based products such as maple 
syrup or nuts. 

More information: https://dec.ny.gov/nature/forests-
trees/forest-products-markets-and-utilization/advancing-
forest-markets

2026 Beginning Farmer Competitive 
Grant Program NY Farm Viability Institute

Supports beginning farmers (10 years or less of 
experience) who are building financially sustainable, for 
profit farm businesses in New York State.

Applications are due by June 14, 2026 (11:59 p.m. EST).

More information:  https://nyfvi.org/grant-programs/
producer-grants/beginning-farmer/2026-bf/

Office hours for GRANT WRITING ASSISTANCE with 
Director Caron Gala at CCE Wyoming County Office

Tuesday, April 7th 1-3 PM 
Tuesday, April 14th from 1-4 PM 
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farmcrediteast.com  |  800.562.2235

This year, customer-owners received $145 million in patronage dividends.   

Strong financial results in 2025 led to another year of patronage dividends for our eligible 

customer-owners. Sharing a portion of our earnings is just one way Farm Credit East supports 

your vision for what’s next. We’re focused on serving Northeast farm, fishing, and forestry 

business owners, while always gaining new perspective ourselves. 

 
No other lender delivers more value than Farm Credit East.

SHARED 
VISION. 
SHARED 
SUCCESS.

Loans & Leases

Accounting Services

Profitability Consulting

Tax Preparation & Planning

Appraisals

Estate Planning 

Beginning Farmer Programs

Crop & Livestock Insurance

For more information on our product line contact us
at 1-888-943-3009, www.poettinger.us

For the best soil 
movement
TERRADISC 10001 T

� Perfect incorporation and
intensive mixing even in hard
and dry conditions thanks to
the solid TWIN ARM system

� High output – speeds of up to
11 mph are possible
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(585) 626-9001
www.goldstarfeed.com

Follow us on Facebook @ Gold Star

Dedicated to
working with you

on your herds
specific nutrition

needs.

NUTRITIONAL &
TECHNICAL

CONSULTING

COMMODITY
CONTRACTING

CUSTOM
BLENDING
SERVICES

Gold Star is the only family-owned commodity trading and feed
manufacturing company that optimizes agriculture supply
chains across the northeastern United States. 

At Goldstar, we are dedicated to our customers to
manufacture feed according to their unique specifications and
handle logistics for a safe and smooth delivery every time.

Feed and commodity experts
Serving dairies since 2012.

Contract a variety
of commodities
and byproducts

when the market is
right for your farm.

Providing safe &
thorough feed

formulation and
production

services.



FEBRUARY-MARCH 2026 - FARM & HOMESTEAD - 9

W
yo

m
in

g 
C

ou
nt

y

C
C
E

Consumer demand for local berries in 2026 will be 
mixed. Higher-income customers may accept higher 
prices, while cost-conscious shoppers will seek the least 
expensive options—so knowing your customer base is 
critical. 

Consider pricing or clearly labeling berries by the 
pound, similar to supermarket unit pricing. 

While farms typically sell by the pint or quart, these 
containers often compare favorably on a per‑pound 
basis (e.g., a quart is ~2 lbs of blueberries or ~1.5 lbs of 
strawberries). Communicating this can help customers 
see the value of local berries!

Strawberries
Strawberry prices increased compared 
to 2024. Local production in 2025 was 
down in some places with difficult 
spring conditions creating lower 
strawberry supplies. (See Table 1).

Blueberries
Blueberry prices dropped significantly from 2024 after 
large increases last year. In addition to some over pricing 
in 2024, blueberry acreage is increasing creating larger 
local supplies. However, consumers 
are still in love with blueberries 
which are nutritious and 
have longer shelf life than 
strawberries and raspberries. 
(See table 2).

Monitor early-season domestic blueberry 
prices. Freeze damage in the southern U.S. may reduce 
supply, potentially creating an opportunity for higher 
prices this year.

Raspberries, summer and fall combined

Conventional raspberry prices 
increased from 2024, but organic 
prices dropped. (See Table 3). 

Raspberries also present 
opportunities. Prices have been 
highly variable, but strong consumer 
demand, along with strategies like U‑pick, value-added 
products, exclusion netting, and high tunnels, may allow 
producers to raise prices—especially with effective social 
media promotion.

2025 NY
Berry Prices

Source: Dyson Extension Briefs by Kristen S. Park, Dyson 
School of Applied Economics and Management, Cornell 

University

The 2025 Berry Price Survey provides pricing 
information to help farms plan future berry prices. We 
thank the 96 growers who participated. 
Survey responses declined from 132 farms last year. 
Price trends varied by crop in 2025: strawberry prices 
increased, blueberry prices declined after sharp gains in 
2024, conventional raspberry prices rose, and organic 
raspberry prices fell. Growers can use these prices, 
along with expected production, to guide 2026 pricing 
decisions.

Prices for the three major berry crops grown by New York 
producers are reported in this article. Reported prices 
are separate for conventional and organic berries. A 
complete report of the survey findings will be published 
as a Dyson extension bulletin. 
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Prices reported from the survey have been 
converted and reported as prices per pound 
so they can be more easily compared. 
“Dyson Extension Briefs” is a series of news articles 
for Cornell Cooperative Extension publications 
and for local newsletters and other local media. 
It reviews elements critical to the food and 
agricultural industry. Past articles are available 
here: https://dyson.cornell.edu/outreach/dyson-
extension-briefs/

https://dyson.cornell.edu/outreach/dyson-extension-briefs/ 
https://dyson.cornell.edu/outreach/dyson-extension-briefs/ 
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Wyoming County NEEDS YOU 
for the Comprehensive Planning process!

By Lynnell Schreiber

Role of Farm Bureau 
Farm Bureau prides itself on being a 
grassroots organization. This means 
they are a group of people that are 
all personally involved in agriculture, 
representing needs of others in the 
area.  Whether it’s an individual 
needing a horse barn built, someone 
needing help with a permit issue, 
or wondering how to become an 
agricultural zoned area, for example, 
they can come to Farm Bureau and 
make connections and a plan on 
moving forward.

Farm Bureau identifies and addresses 
the needs of the local agricultural community and 
through state-level lobbying initiatives, works to ensure 
that agricultural producers and ag-supporting businesses 
are represented in policy discussions. 

Want to help address the needs of 
our local farmers?  You can obtain a 
Farm Bureau Membership! See all 

they have to offer on their website:  https://nyfb.org/
membership

Strengthening Connections Between 
Agriculture and the Community
Agriculture remains one of Wyoming County’s greatest 
assets. But there wouldn’t be any of that, except the 
splendor of the natural landscape, perhaps, without 
the people‒ the culture, those who live and work in 
Wyoming County. Events such as the Pride of Agriculture 
Dinner celebrate these connections by recognizing 
farmers, land stewardship, and those who support 
agriculture. These gatherings foster community pride, 
build camaraderie, and reinforce the importance of 
agriculture to the county’s identity and food system.

Engagement, communication, and partnerships between 
residents and organizations like Wyoming County 
Farm Bureau and CCE Wyoming County facilitate many 
possibilities for those in agriculture as things continue to 
grow and change here in Wyoming County.

Importance of Community Input
A central goal of the Comprehensive 

planning process is to ensure that the 
needs of Wyoming County residents are 
clearly understood by county supervisors 
and elected representatives. Community 
input is essential, as decision-makers 
may not always be aware of the unique 
challenges faced by residents and 
businesses unless those concerns are 
explicitly shared. As they say: “They 
don’t know what they don’t know!”

The Wyoming County Comprehensive 
Plan is a countywide, long-term planning 
document that serves as a guide for 

decisions on:

•	 Infrastructure, economic development, and 
community needs across all sectors

•	 Agricultural land use and farmland preservation

•	 Public programs (including workforce development, 
youth, and adult education)

•	 Infrastructure critical to agriculture (roads, bridges, 
drainage, broadband, water, and sewer)

•	 Agricultural and rural economic development, 
including value added processing and local markets

•	 Community services often looking 15–30 years 
ahead.

It is designed as a living document, adaptable to 
changing conditions and future growth, and serves all 
constituents and industries within the county.

https://nyfb.org/membership 
https://nyfb.org/membership 
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Wyoming County Comp Plan Ag Survey
The last plan is decades old, so NOW is your opportunity to give your input, as it is a crucial 
part of this planning process.

Scan the QR to link to the Wyoming County Comprehensive Plan Ag survey at		
https://forms.office.com/r/SKXJtzL8PB

Paper copies are available at the CCE Wyoming Office.

The CCE 5-year Strategic Plan, by contrast, is more focused in scope. 
While it aligns with the broader goals of the Comprehensive plan, it 

allows the specific organization of CCE Wyoming County to clearly define priorities, challenges, 
and recommendations. Together, these planning tools complement one another by ensuring 
that detailed, on-the-ground perspectives are included in countywide decision-making. 

View CCE Wyoming County’s Strategic plan: https://wyoming.cce.cornell.edu/cce-wyoming/
cce-strategic-planning-2025-2030

https://forms.office.com/r/SKXJtzL8PB 
https://wyoming.cce.cornell.edu/cce-wyoming/cce-strategic-planning-2025-2030
https://wyoming.cce.cornell.edu/cce-wyoming/cce-strategic-planning-2025-2030
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THE BEE REPORT

As spring temperatures begin to consistently rise above 
50°F, beekeepers across Wyoming County, NY are 
opening hives for their first full inspections of the season. 
While evaluating winter survival and colony strength is 
important, early spring is also a critical period for testing 
and managing Varroa mites, the most significant parasite 
affecting honeybees today.

Cornell University Cooperative 
Extension emphasizes that Varroa 
mite management should follow 
Integrated Pest Management (IPM) 
principles. This means monitoring 
first, treating only when infestation 
thresholds are exceeded, and 
checking again after treatment to 
determine effectiveness. Spring 
monitoring provides an essential 
baseline and helps prevent mite 
populations from building to 
damaging levels later in the season.

Once temperatures safely allow 
hives to be opened, beekeepers 
should begin monthly monitoring. 
Rather than relying on a single 
colony, a representative sample 
of hives within an apiary should 
be tested. If mite levels exceed 

thresholds in any sampled hive, treatment should 
be applied to all colonies in that apiary to reduce 
reinfestation through drifting and robbing behavior, 
which are common during spring buildup.

We reached out to Extension 
Technician, Randall Paul Cass, 
(pictured right) of the Cornell 
Dyce Lab (Link below) for Honey 
Bee Studies Tech Team about mite 
management. He recommended 
treatment in spring when mite levels 

By Caron Gala

New beekeepers in northern climates benefit from 
focusing first on colony health rather than honey 
production. Food management is a central component of 
northern beekeeping. Colonies often require supplemental 
feeding in spring to support brood rearing and again in fall 
to ensure adequate winter reserves. Managing food stores 
carefully helps colonies bridge periods of scarce forage and 
reduces stress during 
seasonal transitions.

Northern beekeeping 
also requires a mindset 
of planning one 
season ahead. Spring 
management affects 
summer strength, 
summer management 
determines fall 
population, and 
fall management 
determines winter 
survival. Each decision 
builds toward the next 
season, making patience and observation key 
skills for new beekeepers.

University of Minnesota Extension emphasizes 
learning to read colonies, understanding seasonal 
cues, and adapting practices to local conditions. CCE 
Wyoming County recommends that you check out 
the University of Minnesota Extension publication: A 
Guide to Beekeeping in Northern Climates. It guides you 
through a series of user-friendly pictures and graphics 
to learn about how to keep bees. See the Varroa Mite 
sampling pop-out that clarifies the next article. 

Beekeeper Club If you want to learn more, consider 
attending one of CCE Wyoming County’s beekeeping 
meetings on the third Tuesday of every month at 6 PM ET. 
The Club will meet at 36 Center Street, Suite B, Warsaw, 
NY 14569 in LC1. (Club events list on pg 26!)

University of Minnesota  |  Department of Entomology  | Bee Lab | Bee Squad
  St. Paul, MN |  BeeLab.umn.edu

BEEKEEPING IN
NORTHERN CLIMATES

Third Edition

A GUIDE TO

40BeeLab.umn.edu
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 How to Test for Varroa Mites

Fill pint jar 3/4 full of 70% 
or 91% rubbing alcohol.

Find a frame 
of bees 
with open 
and sealed 
brood.

Place tub on 
top of frames.

Remove bees 
from the frame 
into the tub with 
a hard shake. 

Alt method: Gently run flat edge 
of scoop down backs of the bees. 
Bees will tumble into scoop. 

Tip: Tap 
measuring 
cup on hard 
surface after 
scooping to 
knock bees 
down and 
ensure a full 
1/2 cup bees.

• Switch to mesh lid. Swirl alcohol and bees, then invert jar over 
tub to pour out the alcohol. Shake jar to release additional mites. 

• Wash bees again. Pour the alcohol from tub back into jar with 
bees, keeping out any varroa already found.

• Repeat washing bees until no additional mites fall out when you 
invert and shake jar.

1

3 4 5

7

9

6

8

2

If queen is present, 
move her off the frame 
or select different brood 
frame. 

Pour or scoop 1/2 cup 
of  bees from tub into 
measuring cup.

1/2 cup ≈ 300 bees

E.g., 6 mites divided by 3 estimates a
 2% mite infestation on adult bees 

Pour bees into jar 
containing alcohol 
and secure with 
solid lid.

Shake and swirl bees 
strongly for one minute.

Count varroa in tub.

Tip: You can use water 
instead of alcohol for 
additional washes.

Manage varroa with a treatment if levels are above the threshold.

How to test a colony for varroa mites
using the alcohol wash method. 

STEP BY STEP
INSTRUCTIONS

Colony Phase IMMEDIATE CONTROL 
NOT NEEDED

CONTROL
PROMPTLY

Spring Population Increase <1% >1%
Summer Peak Population <1% >2%
Late Summer Population Decrease <1% >2%

Varroa Action Thresholds

Modified from: The Honey Bee Health Coalition, honeybeehealthcoalition.org
Thresholds as of July 2025

Tip: Strain alcohol of debris and mites, 
then store in a spare jar and reuse for 
the next test. 

Remove any mites 
and dry out tub before 
performing 
another test
or storage.

Tip: For best estimate, count number  
of bees and use this formula: 

% MITES ON
ADULT BEES

#MITES
# BEES

= x 100

Link to this brochure: z.umn.edu/VarroaMonitoring
Supplies needed: plastic tub, 1/2 cup, 1-pint canning jar, canning jar 
band for lid. caning jar solid lid, canning jar lid made with #8 hardware 
mesh, alcohol, timer, and a towel. 

“Beekeeping in 
Northern Climates”

An Outstanding Resource for 
New Beekeepers

Managing Varroa Mites 
in Early Spring

An IPM Approach

View Resources here
https://beelab.umn.edu/

https://cals.cornell.edu/pollinator-network/nys-beekeeper-tech-team

https://beelab.umn.edu/
https://cals.cornell.edu/pollinator-network/nys-beekeeper-tech-team
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exceed approximately 2 mites per 100 bees. 
He suggested one of two testing methods:

1.	 Alcohol Wash
•	 Collect half a cup of worker bees 

(approximately 300 bees) from the 
brood chamber of the colony. Place the 
bees inside a well-sealed container and 
add alcohol (at 70%).

•	 Ensure the alcohol completely covers 
the honeybees

•	 Vigorously shake or stir the sample 
in the container for two minutes to 
dislodge the varroa from the bodies of 
the worker bees.

•	 Filter the mixture of dead bees, mites, and alcohol 
through a 1/8-inch hardware cloth or other mesh 
screen over a receiving container or pan to filter out 
the honeybees from the smaller varroa.

•	 Count the varroa mites in the container or pan. Divide 
by three to obtain the percentage of infestation. For 
example, if you have 3 varroa in a sample of 300 bees 
then 3/300 = 1/100 or 1% infestation.

2.	 Sugar Shake
•	 Collect a ½ cup of nurse bees from a brood frame into 

your wide-mouth glass jar with a 1/8-inch hardware 
cloth mesh lid.

•	 Add 2 tbsp powdered sugar to the bees in the jar.
•	 Roll the jar to coat the bees with sugar and leave it for 

2 minutes.
•	 Shake the mites out of the jar into a tub and count 

the number of mites in your sample.
•	 Divide by 3 to get the number of mites / 100, and 

compare to your threshold.
•	 For a helpful video, watch the one that Randall 

created at Iowa State University: Iowa State University 
- https://bees.cals.iastate.edu/

Treatment Method Regardless of the sampling 
method used, it is important to test before applying 
any treatment. Sampling again after treatment provides 
critical information about how effective the treatment 
was and whether additional action is needed. Periodically 
checking mite levels throughout the season allows 
beekeepers to respond appropriately as colony conditions 
change. 

Spring treatment decisions should account for outdoor 
temperature, brood levels, treatment intensity, and 
how treatment timing aligns with the addition of honey 
supers. Many Varroa treatments cannot be used when 
honey supers are on if the honey is intended for human 

consumption, making product selection 
especially important during spring colony 
buildup.

Randall notes that oxalic acid is often well suited 
for spring use because of its broad temperature 
window and flexibility. Oxalic acid can be 
applied through liquid dribble, vaporization, 
or extended‑release strip formulations and, 
when used according to label directions, can be 
compatible with honey supers. This makes it a 
practical option during early hive expansion.

Cass cautions against the use of formic acid in 
early spring, particularly fast‑acting two‑pad 

methods. These treatments can be intense on colonies and 
may suppress brood production at a time when colonies 
need to grow rapidly after winter. Reduced brood in spring 
can affect colony performance for the remainder of the 
season. 

Cornell IPM Framework Cornell’s IPM framework 
also emphasizes that chemical treatments are only one 
part of effective Varroa management. Regular monitoring, 
intentional brood interruptions such as splits, reducing 
drift through thoughtful hive placement, and selecting 
mite‑tolerant stock when available all support long‑term 
colony health and reduce reliance on miticides.

Spring Varroa management sets the tone for the rest of 
the year. Beekeepers who monitor early, treat based on 
thresholds, and choose season‑appropriate treatments 
are better positioned to maintain strong colonies, protect 
honey quality, and reduce the likelihood of late‑season or 
overwinter losses.

References (Land Grant Universities)
•	 Cornell University Cooperative Extension. Integrated Pest 

Management for Varroa Mite Control: Treatment Decision 
Guide (2019).

•	 Cornell University Cooperative Extension. Varroa Mite 
Integrated Pest Management Resources.

•	 Cornell University Cooperative Extension. (2019). Integrated 
Pest Management for Varroa Mite Control: Treatment 
Decision Guide.

•	 https://hudson-valley-natural-beekeepers.com/wp-content/
uploads/2020/03/Cornell_IPM_guide_2019_mite_
treatments.pdf

•	 Cornell University Cooperative Extension. Varroa Mite 
Integrated Pest Management Resources.

•	 https://cornell.app.box.com/
s/4qkwcyrq202gygwsaet0slnnuv911c75

•	 Virginia Tech Department of Entomology. Managing Varroa 
Mites in Honey Bee Colonies.

•	 https://www.ento.vt.edu/the-bee-group-at-vt/beekeeping/
mites2.html

Image of Varroa Mites on the 
belly of the bee. Photo credit to 
Penn State University Dept. of 
Entomolgy.

https://hudson-valley-natural-beekeepers.com/wp-content/uploads/2020/03/Cornell_IPM_guide_2019_mite_
https://hudson-valley-natural-beekeepers.com/wp-content/uploads/2020/03/Cornell_IPM_guide_2019_mite_
https://hudson-valley-natural-beekeepers.com/wp-content/uploads/2020/03/Cornell_IPM_guide_2019_mite_
https://cornell.app.box.com/s/4qkwcyrq202gygwsaet0slnnuv911c75 
https://cornell.app.box.com/s/4qkwcyrq202gygwsaet0slnnuv911c75 
https://www.ento.vt.edu/the-bee-group-at-vt/beekeeping/mites2.html 
https://www.ento.vt.edu/the-bee-group-at-vt/beekeeping/mites2.html 
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Celebrating 
Maple Weekend
in Wyoming County

By Don Gasiewicz

We all know—and take pride in—Wyoming County’s 
maple syrup. Held the last two weekends of March 
2026, this year’s statewide Maple Weekend tradition 
continued to draw visitors from across the region, 
experiencing all things maple. Being out amongst all the 
visitors it’s amazing to see how the 
event evolves over time. 

Local producers open their doors to 
share not just maple products, but 
their farm and family stories. From 
the evolution of sap collection to 
modern syrup production, visitors 
get a firsthand look at how far 
the industry has come. Whether 
operations are small or large, one 
thing is consistent, family is at the 
center of it all. It’s all hands-on deck 
effort that creates the welcoming, 
hands-on experience guests travel to 
experience.

I didn’t get to visit as many producers 
as I wanted to this year, but from 
those I did make it to, this year’s 
Maple Weekend was another massive 
success. As always producers offered sugarbush and 
sugar house tours, demonstrations, Q and A sessions, 
while family members, church groups, friends and 
neighbors help keep things running smoothly. Making 
sure the free samples were flowing, cooking pancakes, 
serving guests, organizing activities, and making sure 
everyone felt at home are just a few of the tasks. 

I ran into many local folks but spoke with visitors from 
all over, including Allegany, Olean, Buffalo, Lancaster, 
East Aurora, along with Canada and Pennsylvania. While 
many folks I chatted with like visiting their favorite maple 
locations, many make a day of it, stopping at multiple 
locations to enjoy the unique offerings at each stop. 

The Maple Report

And while maple syrup is the highlight, it’s far from 
the only attraction. Value-added products like maple 
BBQ sauce, maple cream, and maple-infused drinks 

and desserts showcase maples versatility. 
Locations offering a variety of food, 
activities, and family-friendly events, 
especially for children, were among the 
most popular. Participants seem to put the 
less-than-ideal weather aside for Maple 
Weekend and are just happy to be outdoors 
after the long winter. 

Maple producers reported strong turnout 
and enthusiastic crowds—proof that Maple 
Weekend remains a beloved tradition. For 
the most part producers were reporting 

high volumes of sap flow 
and a relatively long 
season, leading to a lot of 
high-quality syrup being 
produced locally. I’m 
already looking forward 
to next Maple Weekend 
2027.
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8 SERVINGS  510 CAL  50 G PROTEIN

Total Time: 3 hrs 45 min

Ingredients
•	 1 beef Ribeye Roast Bone-In (2 to 4 ribs), small end, chine 

(back) bone removed (6 to 8 pounds)

•	 1/2 cup pure maple syrup

•	 1 tablespoon chopped fresh thyme or

•	 1 teaspoon dried thyme leaves

•	 2 teaspoons minced garlic

•	 2 medium acorn squash, cut lengthwise in half, seeded

Cooking
1.	 Preheat oven to 350°F. Combine maple syrup, thyme and 

garlic in medium bowl. Reserve 1/4 cup for squash. Brush half 
of remaining syrup mixture onto all surfaces of beef Rib Roast 
Bone-In. Reserve remaining for basting. 

2.	 Place roast, fat-side up, in shallow roasting pan. Insert 
ovenproof meat thermometer so tip is centered in thickest 
part of beef, not resting in fat or touching bone. Do not add 
water or cover. Roast in 350°F oven 2-1/4 to 2-1/2 hours for 
medium rare; 2-1/2 to 3 hours for medium doneness, basting 
with syrup mixture halfway through roasting time. 

3.	 Meanwhile, place squash, cut sides up, in 13x9-inch glass 
baking dish. Brush cut sides of squash with some reserved 
syrup mixture; evenly pour remaining mixture into each well. 
Roast, uncovered, 45 minutes, brushing cut sides with syrup 
mixture from wells, halfway through baking time. 

4.	 Remove roast when meat thermometer registers 135°F for 
medium rare; 145°F for medium doneness. Transfer roast 
to carving board; tent loosely with aluminum foil. Let stand 
15 to 20 minutes. (Temperature will continue to rise about 
10°-15°F to reach 145°F for medium rare; 160°F for medium.) 
Test Kitchen Tips Place roasts on a rack in a roasting or broiler 
pan to allow fat to drip away during cooking. 5 Meanwhile, 
increase oven temperature to 425°F and continue to roast 
squash 15 to 20 minutes or until tender and edges begin to 
brown. 

5.	 Carve roast into slices. Cut each squash half into 2 wedges, 
carefully spooning syrup mixture onto each wedge. Season 
beef and squash with salt and pepper, as desired.

Source: Beef. It’s What’s for Dinner, Beef Checkoff https://www.
beefitswhatsfordinner.com/recipes/recipe/5081/maple-glazed-
rib-roast-with-roasted-acorn-squash

Maple-Glazed Rib Roast 
with Roasted Acorn Squash

https://www.beefitswhatsfordinner.com/recipes/recipe/5081/maple-glazed-rib-roast-with-roasted-acorn-
https://www.beefitswhatsfordinner.com/recipes/recipe/5081/maple-glazed-rib-roast-with-roasted-acorn-
https://www.beefitswhatsfordinner.com/recipes/recipe/5081/maple-glazed-rib-roast-with-roasted-acorn-
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*The Northwest New York Dairy, Livestock & Field Crops Team 
offer updates and technical assistance for producers and their 
employees and workforce development modules for the western 
new york dairy industry.  Please check subjects that interest you.

Grain
Grazing
Sheep
Swine 
Other___________

Beef
Dairy
Farm Business Mgmt
Forage/Hay
Goat

NWNY TEAM ENROLLMENT INTERESTS

Enrollment Benefit
Crop Production Guidelines, Dairy Business Summaries, and Pest 
Management publications available upon request at a discounted price.

Agriculture Department   
36 Center Street, Suite B 

Warsaw, NY 14569
Phone: (585)786-2251          

Mail completed form & payment to:

  
GO GREEN! 
Check here if you prefer to receive your newsletters 
and updates through the email provided.

Name: _______________________________________________

Business/Farm: ______________________________________

Address: ______________________________________________

City:_____________________  State:_____  Zip Code: ___________  

County: _______________________

Phone: _____________________ Cell: _____________________

Email: _______________________________________________

Business                    Home Address

      Owner                    Employee

Please complete reverse side

Consultant

Enroll in the 2026 Agriculture Program and receive 
notifications on classes and events that you have interest 
in, discounts, and more!  
             
                                     Enrollment Price

                         

Enroll in the 2026 NWNY Dairy, 
Livestock & Field Crops Team! Includes 
access to regional specialists and an 
emailed AgFocus newsletter. Paper copy 
of AgFocus available for an additional 
$35.00.
                                
           
                       

Small Farm Quarterly Subscription                   $ ________

Tax Deductible Donation                                    $ ________ 
                                                                                          

                                                         Total:   $ ________

$45.00

$65.00

$5.00

((Additional - digital copyAdditional - digital copy))

6
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Plus Free Subscription 
to Farm & Homestead 
with $45 Enrollment!

** Please make checks payable to CCE Wyoming County.

1
2
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s
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u

e
s

$100.00((Additional - mailed paper copyAdditional - mailed paper copy))

Agri-Tourism
Marketing Opportunities 
Value-Added Products

Livestock

Product Development, Marketing & Management

Crops / Homestead

Backyard Livestock

Organic Production
Roadside Marketing
Start-up Small Scale 
Farming

Poultry-Eggs/Meat
Bees / Honey

Hops

Maple

Master Gardener

Mushroom Production

Pesticide Certification

Season Extension

Tree Fruit

Vegetables

Berries

Christmas Trees

Cut Flower Production 

Farm Safety

Food Preservation

Forest Crops

Forestry / Natural Resources

Home Gardening

Cornell Cooperative Extension Wyoming County         

AG INTERESTS

Receive announcements about upcoming 
classes and current developments 

of interest to you by 
checking the topics below.

2026 ENROLLMENT
Agriculture Program

*The Northwest New York Dairy, Livestock & Field Crops Team 
offer updates and technical assistance for producers and their 
employees and workforce development modules for the western 
new york dairy industry.  Please check subjects that interest you.

Grain
Grazing
Sheep
Swine 
Other___________

Beef
Dairy
Farm Business Mgmt
Forage/Hay
Goat

NWNY TEAM ENROLLMENT INTERESTS

Enrollment Benefit
Crop Production Guidelines, Dairy Business Summaries, and Pest 
Management publications available upon request at a discounted price.

Agriculture Department   
36 Center Street, Suite B 

Warsaw, NY 14569
Phone: (585)786-2251          

Mail completed form & payment to:

  
GO GREEN! 
Check here if you prefer to receive your newsletters 
and updates through the email provided.

Name: _______________________________________________

Business/Farm: ______________________________________

Address: ______________________________________________

City:_____________________  State:_____  Zip Code: ___________  

County: _______________________

Phone: _____________________ Cell: _____________________

Email: _______________________________________________

Business                    Home Address

      Owner                    Employee

Please complete reverse side

Consultant

Enroll in the 2026 Agriculture Program and receive 
notifications on classes and events that you have interest 
in, discounts, and more!  
             
                                     Enrollment Price

                         

Enroll in the 2026 NWNY Dairy, 
Livestock & Field Crops Team! Includes 
access to regional specialists and an 
emailed AgFocus newsletter. Paper copy 
of AgFocus available for an additional 
$35.00.
                                
           
                       

Small Farm Quarterly Subscription                   $ ________

Tax Deductible Donation                                    $ ________ 
                                                                                          

                                                         Total:   $ ________

$45.00

$65.00

$5.00

((Additional - digital copyAdditional - digital copy))
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Plus Free Subscription 
to Farm & Homestead 
with $45 Enrollment!

** Please make checks payable to CCE Wyoming County.
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$100.00((Additional - mailed paper copyAdditional - mailed paper copy))

Agri-Tourism
Marketing Opportunities 
Value-Added Products

Livestock

Product Development, Marketing & Management

Crops / Homestead

Backyard Livestock

Organic Production
Roadside Marketing
Start-up Small Scale 
Farming

Poultry-Eggs/Meat
Bees / Honey

Hops

Maple

Master Gardener

Mushroom Production

Pesticide Certification

Season Extension

Tree Fruit

Vegetables

Berries

Christmas Trees

Cut Flower Production 

Farm Safety

Food Preservation

Forest Crops

Forestry / Natural Resources

Home Gardening

Cornell Cooperative Extension Wyoming County         

AG INTERESTS

Receive announcements about upcoming 
classes and current developments 

of interest to you by 
checking the topics below.

2026 ENROLLMENT
Agriculture Program

Agriculture
ENROLLMENT
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DHIA REPORTS

FEBRUARY 2026

JANUARY 2026

24/7Mobile Emergency Service
100 years of trusted service behind us, we
bring experience, speed, and reliability

directly to your door.

SCAN ME

Schedule a service:
(585) 237-2124
info@sedamtire.com
3165 State Route 246, Perry, NY 14530

KEEPING YOUR
EQUIPMENTWORKING.

KEEPING YOUR
BUSINESSMOVING.
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David Bechtel
Field Support Specialist
db979@cornell.edu   ●   865.951.9495

Mike Stanyard
Team Leader, Field Crops, Crop 
Production & Storage, Insect, Disease & 
Weed Management
mjs88@cornell.edu   ●   585-764-8452

Jodi Letham
Field Crops, Forage Management, 
Nutrient Management, Soil Health and 
Fertility
jll347@cornell.edu   ●   585-689-3423

Margaret Quaassdorff
Dairy, Calf Care, Forage Management,
Dairy Skills Training Programs, and
Animal Health
maq27@cornell.edu   ●   585-405-2567

John Hanchar
Farm Business Management, Economic 
Analysis, Farm Financial Management 
Education, & Family Business Transition
jjh6@cornell.edu   ●   585-233-9249

Ashley Knapp
Administrative Assistant
ak2367@cornell.edu  ● 585-343-3040 
x138

UPCOMING NWNY TEAM EVENTS

Cornell Cooperative Extension
Northwest NY Dairy, Livestock and Field Crops Program

TENTATIVE 2026 
Dairy Feeder School 
November 2026
Offered in English and Spanish

Who Should Attend:
Those who are currently feeding dairy cows and want to learn 
more about the how and why of feeding activities, those who 
are interested in becoming a cow feeder and want to increase 
their knowledge and how to improve the feeding process on 
their farm.

Topics Covered During Feeder School:
•	 Economics and Importance of the Feeder

•	 Dry Matter and Feeder Math Basics

•	 Feed Consistency

•	 Troubleshooting Mixer Wagons

•	 Bunk Assessment and Management

•	 Feeder Safety

*Pre-registration will be required, no walk-in’s will be 
accepted.
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   AG FOCUS APRIL 20264

Performance of NYS Dairy Farm Business 
Summary Program Cooperators in 
2025 – Preliminary Results    
 John Hanchar

At this point, consider these results preliminary -- the 
sample size will increase over the next months prior to 
final reporting of results.

Summary

• Milk receipts net of milk marketing expenses per 
hundredweight (cwt.) fell 9 percent to $20.87 per cwt. 
in 2025, while milk sold per cow remained steady at 
about 27,400 pounds.
• In 2025, the total cost of producing a cwt. of milk 
was $22.36, a decrease of $1.10 per cwt. relative to 
2024.
• As of February 17, 2026, results suggest that the 
same 30 New York dairy farms in Cornell University 
Cooperative Extension’s Dairy Farm Business Sum-
mary (DFBS) Program realized lower levels of profit 
in 2025 compared to 2024 -- for example, for 2025, 
the rate of return on all assets without appreciation 
averaged 5.6 percent compared to 7.3 percent in 2024 
for the same 30 dairy farm businesses.

Introduction

On February 17, 2026, Jason Karszes, and Lainey 
Koval, Cornell College of Agriculture & Life Sci-
ences/PRO-DAIRY published early, state level 2025 
DFBS results. Results reported here represent averag-
es for the same 30 New York dairy farms cooperating 
in 2025 and 2024. The DFBS Program uses a whole 
farm approach to calculate operating, purchased 
input, and total cost of producing milk per cwt. 
measures, subtracting accrual non milk operating re-
ceipts from accrual operating, purchased input, and 
total expenses, costs.

Size of Business and Rates of Production

• Average number of cows per farm rose from 1,173 
in 2024 to 1,256 in 2025.
• Milk sold per farm increased from 32,172,376 
pounds in 2024 to 34,364,203 in 2025.
• Milk sold per cow averaged 27,430 pounds in 2024 
compared to 27,354 in 2025.
• Worker equivalents per farm averaged 21.4 in 2024 
compared to 22 in 2025.

• Hay dry matter harvested per acre fell from 3.5 to 
2.9 tons, while corn silage harvested per acre de-
creased 16 percent to 17.3 tons per acre in 2025.

Income Generation

• Milk receipts net of milk marketing expenses per 
hundredweight (cwt.) decreased from $22.83 to 
$20.87.
• Milk receipts net of milk marketing expenses per 
cow from fell $6,262 in 2024 to $5,710 in 2025, a de-
crease of 8.8 percent.

Cost Control

• Dairy feed and crop expense per cwt. of milk fell 
from $9.19 in 2024 to $9.00 in 2025, a decrease of 2 
percent.
• In 2025, total cost of producing a cwt. of milk av-
eraged $22.36, a decrease of 5 percent relative to the 
2024 value of $23.46.

Profitability

• Net farm income without appreciation per cwt. of 
milk averaged $3.41 in 2025, a decline of 19 percent 
compared with 2024.
• Rate of return on equity capital without appreci-
ation fell from 7.9 percent in 2024 to 5.8 percent in 
2025.
• In 2025, the rate of return on all assets without ap-
preciation was 5.6 percent, a decrease of 23 percent 
relative to 2024.

Final Thoughts

Sound farm financial management practices are key 
to achieving farm business objectives and goals. Fi-
nancial summary & analysis help answer

• Where is the business now financially?
• Where do you want it to be?
• How will you get the business to where you want 
it be financially?

For example, owners of dairy farm businesses coop-
erate in Cornell University Cooperative Extension’s 
DFBS Program for purposes of identifying strengths, 
and possible areas for improvement by comparing 
their results to results of other cooperators, and eval-
uating progress towards goals. Next month’s farm

Continued on pg 21...
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Track Your Feed Bunk
Don’t miss loads, adjust your feed ration, and 
monitor bin levels all from your phone with 
Feedlync. Contact Dairy One’s Integrated 
Farming Solutions team to learn more about 
this software.

Phone: 800-344-2697 | Email: support@dairyone.com

economics and management related article will 
illustrate how a dairy farm business owner, operator 
can use financial condition, and performance results 
from their farm, and DFBS results for a group of top 
performers to identify areas of opportunity.

If you are interested in improving your farm busi-
ness’ ability to practice sound financial management, 
then please call or message us – for contact informa-
tion, please see information at the front of this news-
letter. Owners of all types of farm businesses are 
encouraged to contact us. The NWNY team has the 
capacity, and desire to work with a variety of farm 
businesses -- dairy (small, medium, and large; con-
ventional; organic; grazing; and others), field crop, 
livestock, and others.

Don't Forget to Enroll with your county!

To help support your local agriculture industry and to provide 
producers with expert information, the counties NWNY Team 

covers (Genesee, Livingston, Monroe, Niagara, Ontario, Orleans, 
Seneca, Wayne, Wyoming and Yates) offer annual “Agriculture 

Enrollment”. Farms enrolled in 2026 will  have the option to 
receive access to the NWNY Dairy, Livestock and Field Crops 

Team and our monthly newsletter Ag Focus. If you are interested 
in enrollment or would like to renew your enrollment, contact 

your local CCE office. 

Continued from pg 20...

Cornell Cooperative Extension
Northwest NY Dairy, Livestock and Field Crops Program
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Performance of NYS Dairy Farm Business 
Summary Program Cooperators in 
2025 – Preliminary Results    
 John Hanchar

At this point, consider these results preliminary -- the 
sample size will increase over the next months prior to 
final reporting of results.

Summary

• Milk receipts net of milk marketing expenses per 
hundredweight (cwt.) fell 9 percent to $20.87 per cwt. 
in 2025, while milk sold per cow remained steady at 
about 27,400 pounds.
• In 2025, the total cost of producing a cwt. of milk 
was $22.36, a decrease of $1.10 per cwt. relative to 
2024.
• As of February 17, 2026, results suggest that the 
same 30 New York dairy farms in Cornell University 
Cooperative Extension’s Dairy Farm Business Sum-
mary (DFBS) Program realized lower levels of profit 
in 2025 compared to 2024 -- for example, for 2025, 
the rate of return on all assets without appreciation 
averaged 5.6 percent compared to 7.3 percent in 2024 
for the same 30 dairy farm businesses.

Introduction

On February 17, 2026, Jason Karszes, and Lainey 
Koval, Cornell College of Agriculture & Life Sci-
ences/PRO-DAIRY published early, state level 2025 
DFBS results. Results reported here represent averag-
es for the same 30 New York dairy farms cooperating 
in 2025 and 2024. The DFBS Program uses a whole 
farm approach to calculate operating, purchased 
input, and total cost of producing milk per cwt. 
measures, subtracting accrual non milk operating re-
ceipts from accrual operating, purchased input, and 
total expenses, costs.

Size of Business and Rates of Production

• Average number of cows per farm rose from 1,173 
in 2024 to 1,256 in 2025.
• Milk sold per farm increased from 32,172,376 
pounds in 2024 to 34,364,203 in 2025.
• Milk sold per cow averaged 27,430 pounds in 2024 
compared to 27,354 in 2025.
• Worker equivalents per farm averaged 21.4 in 2024 
compared to 22 in 2025.

• Hay dry matter harvested per acre fell from 3.5 to 
2.9 tons, while corn silage harvested per acre de-
creased 16 percent to 17.3 tons per acre in 2025.

Income Generation

• Milk receipts net of milk marketing expenses per 
hundredweight (cwt.) decreased from $22.83 to 
$20.87.
• Milk receipts net of milk marketing expenses per 
cow from fell $6,262 in 2024 to $5,710 in 2025, a de-
crease of 8.8 percent.

Cost Control

• Dairy feed and crop expense per cwt. of milk fell 
from $9.19 in 2024 to $9.00 in 2025, a decrease of 2 
percent.
• In 2025, total cost of producing a cwt. of milk av-
eraged $22.36, a decrease of 5 percent relative to the 
2024 value of $23.46.

Profitability

• Net farm income without appreciation per cwt. of 
milk averaged $3.41 in 2025, a decline of 19 percent 
compared with 2024.
• Rate of return on equity capital without appreci-
ation fell from 7.9 percent in 2024 to 5.8 percent in 
2025.
• In 2025, the rate of return on all assets without ap-
preciation was 5.6 percent, a decrease of 23 percent 
relative to 2024.

Final Thoughts

Sound farm financial management practices are key 
to achieving farm business objectives and goals. Fi-
nancial summary & analysis help answer

• Where is the business now financially?
• Where do you want it to be?
• How will you get the business to where you want 
it be financially?

For example, owners of dairy farm businesses coop-
erate in Cornell University Cooperative Extension’s 
DFBS Program for purposes of identifying strengths, 
and possible areas for improvement by comparing 
their results to results of other cooperators, and eval-
uating progress towards goals. Next month’s farm
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What’s on Deck for Artificial Intelligence 
in the Dairy Industry 
 Margaret Quaassdorff

Artificial intelligence (AI) is everywhere right now, 
and dairy farming is no exception. From conference 
booths to farm tech demos, the message is clear: AI 
is going to change how we manage cows, people, 
and data. But as discussed with Dr. Miel Hostens in 
a Cornell Cow Convos podcast episode, now is the 
moment for both curiosity and caution, especially 
for progressive producers weighing when and how 
to engage.

While AI feels new, many of the underlying tools 
such as machine learning, pattern recognition, and 
even deep learning have existed for decades. What 
has changed is computing power. Today, affordable 
hardware combined with advances in image analysis 
and natural language processing allows algorithms 
to analyze photos, videos, and sensor streams in 
ways that were previously impossible. That’s why 
we’re starting to see practical applications emerge in 
dairy systems.

Some of the more common examples include auto-
mated body condition scoring (BCS) from cameras, 
early lameness detection, and calving alerts. These 
technologies have real potential to reduce labor de-
mands for routine observation tasks like locomotion 
scoring or pen walking. However, most are still early 
in their commercial maturity. As with many aspects 
of farming, one system that works well on one farm 
may not translate easily to another. Validation across 
farms, housing systems, stages of lactation, and 
management styles remains a major hurdle.

This is where skepticism is healthy. Big data promis-
es sweeping change, yet only a handful of tools have 
delivered lasting value. AI seems to be following a 
similar path. Early adopters may benefit, but they 
also assume the risk of investing in systems that fail 
to perform consistently or require more upkeep than 
expected. Importantly, AI does not eliminate human 
labor, it reshapes it. Cameras need cleaning. Hard-
ware breaks. Systems require oversight. Farms may 
need new skill sets related to basic tech maintenance 
and troubleshooting, alongside traditional stock-
manship. There are also emerging questions around 
privacy, especially when AI systems monitor people 
as well as animals in places like the milking parlor.

Data ownership is another critical consideration. 
The good news: data generated on the farm belongs 
to the farmer. That ownership doesn’t disappear 
when data is shared, but it does become more com-
plex when companies use farm data to train propri-
etary algorithms. Producers should recognize the 
value of their data, especially in what Dr. Hostens 
refers to as “ground truth” information like “con-
firmed calving times” or what designates “health 
events” and understand what they receive in return 
for sharing it.

So, what should farmers do now? Focus on records. 
Clear, consistent, and standardized data, especial-
ly around events like calving, treatments, or cows 
needing attention will determine how useful future 
AI tools can be for your dairy operation. Algorithms 
are only as good as the data that trains them.

AI is here (and coming), no doubt about it. Make it 
work for you by staying informed, asking hard and 
insightful questions, and building strong data foun-
dations. 

Listen to Episode 23 of Cornell Cow Convos podcast 
and others here: https://cals.cornell.edu/pro-dairy/
events-programs/podcasts 

Another good resource to stay on top of AI trends 
in the dairy industry is “The Cow Tech Report” blog 
by Walt Cooley https://cowtechreport.substack.com/ 

Generated image of a futuristic “high-tech” cow.  A farmer’s best 
bet for right now is to simply to focus on getting and keeping good 
records on their cows and herd. Good and complete data can be 
used with AI to provide reliable actionable insights for managing 
herds on a new level. 
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Fluid milk utilization of pooled milk in 
FMMO #1 decreased from the month prior for 
all classes. Looking at utilization of selected 
products, yogurt, butter and cheese saw year 
over year increases in utilization in the month of 
February. 

Butterfat & Protein Trend		
NY vs. USA Average
In February 2026, percent butterfat in milk was 
the same as the month previous in the Northeast 
FMMO #1, averaging 4.56%. The average across all 
US orders followed a different trend, falling slightly 
to 4.43%. Percent butterfat in the Northeast was up 
2.5% year over year, while the US average was up 
0.7% year over year. 

The trend was different for protein, with percent 
protein falling slightly in the Northeast to 3.43% 
and increasing to 3.39% on average across all US 
FMMO’s. Percent protein was up 2.4% year over 
year in the NE and up 0.9% on average across the 
US. 

Source: H. Laine Koval - Extension Support Specialist, 
PRO-DAIRY
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Statistical Uniform Price & Utilization
In February, the Statistical Uniform Price less PPD at average pool component levels increased to $17.20 per cwt. in 
FMMO #1. Adding in PPD, which was $2.37 at Suffolk County, MA, the SUP at average component levels was $19.57 
per cwt.  Looking at component prices, the butterfat price was $1.78/lb, an increase from last month. The protein 

price was $1.94, a decrease from last 
month. 

Source: H. Laine Koval - Extension 
Support Specialist, PRO-DAIRY
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More Events
VIDA Program

Valorar, Informar, Desarrollar, Activar 

VIDA (spanish for life) is a monthly discussion series that 
supports the holistic well-being of Hispanic agricultural 
workers by combining health, financial literacy, and 
communication topics to build a more secure future. The 
program is a collaboration among Cornell Agricultural 
Workforce Development, NY FarmNet, NYCAMH, and Cornell 
Small Farms’ Futuro en Ag Program. 

April Session Family Services Part I – Maintaining Family 
Bonds Across Borders, presented by NY FarmNet. Live 
discussion on April 16 at 7 PM EST.

•	 Online with pre-recorded videos and live monthly Zoom 
format. All content and discussions in Spanish, all free of 
charge & registration not required!

Upcoming (May–December) program topics include 
addiction prevention, workplace communication, money 

management, health care, scam awareness and more.

Please visit https://agworkforce.cals.cornell.edu/ 
to subscribe to the Ag Workforce Journal or contact

Mary Lewis at ml2656@cornell.edu or for more info.
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DATE EVENT INFORMATION PAGE 
# EVENT LOCATION

March 17 - April 
28  Master Forest Owner Volunteer Training 26 Via Zoom

April 6 & 7  Game of Logging 27 Attica, NY

April 15 Grow More Tomatoes 27 CCE Wyoming County
Warsaw NY

April 17  Hands on Mushroom Inoculation Workshop 27 CCE Wyoming County
Warsaw, NY

April 18  DOT Regulations Workshop 27 CCE Wyoming County
Warsaw, NY

April 21 Beekeeper Meeting: Splits and Spring Management 14 Livingston County

May 8 Air Pruned Raised Bed Workshop 28 Varysburg, NY

May 16  Garden Day 6 CCE Wyoming County
Warsaw, NY

May 19 Beekeeper Meeting: Swarms, Splits, and Youth 
Engagement 14 CCE Wyoming County

Warsaw NY

June 26 Berry Growing Workshop 28 Wyoming, NY

2026 O�cers of the Wyoming County 
CCE Association

Louise Herrick
Leo Vranich
Shirley Spencer
Kathy Parker

President
Vice President
Treasurer
Secretary

2026 Agriculture Program Committee

Emily Peters (Perry)
Daniel Chasey (Perry)
Eric Dziedzic (Arcade)
James Kirsch (Varysburg)

Megan Burley (Warsaw)
Chris King (North Java)

View All 
CCE Event 
Information

Upcoming Events

Contact CCE
Phone: 585-786-2251 

Fax: 585-786-5148
Address: 36 Center St. Warsaw, NY 14569

Email: WyomingAginfo@cornell.edu
Website: https://wyoming.cce.cornell.edu

Cornell Cooperative Extension is an educational organization whose programs are available to all residents of 
Wyoming County. Cooperative Extension disseminates accurate, unbiased information, helps individuals make 

decisions on current issues based on up-to-date research facts from Cornell University and the U.S. Department 
of Agriculture.  Cornell Cooperative Extension Association of Wyoming County provides equal program and 

employment opportunities.

Accommodations for person with disabilities may be requested by contacting the Agriculture Program office at 
585-786-2251 ten (10) days prior to an event.

https://wyoming.cce.cornell.edu/events
https://wyoming.cce.cornell.edu/events
https://wyoming.cce.cornell.edu/events
mailto:WyomingAginfo%40cornell.edu%20?subject=
https://wyoming.cce.cornell.edu 

